




But, who lies behind this momentous 
expose? I had the enormous pleasure 
of sitting down with this graceful, 
charming and inspirational dragon-
her big heart, contagious laugh and 
trademark grey streak- and chat-
ting about her life, beloved family, 
remarkable career, and phenomenal 
success. I set out to find out what 
we don't already know; what makes 
Arlene tick, what drives her, who is 
the woman behind the scenes of 
her colossal achievements, and how 
has she remained so humble and 
warm throughout all of the fame and 
fortune? As Virginia Woolf once said, 
"So that to know her, or anyone, one 
must seek out the people who com-
pleted her, even the places." 

How did you get into marketing? 
Well my dad used to give us lessons 
on life, and he used to stop and call 
them commercials [laughs heart-
ily] . It was a sublime kind of thing. 
He'd say, "Time for a commercial," 
and we'd all roll our eyes and say, 
[laughing] "Now we're going to get a 
life lesson!" I think that was part of it, 
and I just kind of stumbled into it. I 
had an interest in marketing. I took 
a variety of different jobs to support 
myself and my kids, and eventually all 
roads did lead to Rome ... It was self 
taught, intuitive and I had an aptitude 
for it and a bunch of related industry 
experience that led me there, and no 
plan! [Laughs]. 

You were born in South Africa, 
when did you move to Canada? 
When I was 5. Young. 

Were you brought up in a similar 
fashion to the way you raise your 
own children? 
Yes and no. My family was more tra-
ditional, just because of the genera-
tion I was raised in. Although, I did 
have a mother who worked outside 
of our home, fulltime, and my father 
also worked fulltime, and he became 
an entrepreneur after we all left home. 
But, my parents were divorced when 
I was young, so it wasn't a traditional 
home in that way. 



Offspring often identify with a 
successful parent. Have your children 
been inspired by your incredible 
success to join the marketing world? 
Yes. I would say that I think it's been a bless-
ing and a curse. I think when you're a child of 
someone who has a successful career, especially 
in this case where I'm in the public eye more, it 
can be a bit intimidating for the children of that 
relationship. What I've tried to do with my kids 
is encourage them to do whatever they want to 
do and be happy doing it. A few of them are 
entrepreneurial in their minds and their spirits and 
are working towards doing their own thing. I don't 
care what they do for a living, as long as they're 
happy. But yes, the answer is yes! 

they supported me, and helped me to do what 
I do and to be engaged in business. So, I think 
we built it together as a family, but it would be a 
total dream for me to sit here and say, "Oh, I was 
totally balanced and they got as much of me as 
the business did." Sometimes the business got 
more and sometimes they got more and I tried to 
do the best I could do and I think they know that. 
It's hard. Balance is very personal though ... we 
all are different, some people like to work 80% of 
the time and that makes them happy, so to them, 
that's balance. Balance is a happiness equation; 
it's not a 50/50 thing. 

What are the most important values, both in 
terms of life and work skills do you believe 
you've instilled in your children? 

Do you have a piece of work you regard as Well that's a really difficult question to answer, it's 
your best and/or a proudest moment in your probably best asked to them. But, what I would 
career thus far? say, what I've hoped to instill in them, is that you 
Yeah, I've got four pieces of work I call my kids don't get anything for free. You have to work hard 
[laughs]. They're definitely my proudest moments to be successful, and that if someone just hands 
and definitely what I'm most proud of in terms of you something, yes you've got it, but you really 
my accomplishments. But, at my company we don't appreciate it the same. So, I hope that I've 
have a variety of campaigns that I'm very proud instilled in them a sense that the reward of earn-
of. It's hard to pick just one, because there's a lot ing something far outweighs the reward of getting 
of work that we do for our clients and our whole something given to you. I would say that cer-
idea is building campaign work that actually drives tainly [I've instilled] having a voice for themselves 
our business, so there's a lot of work I'm proud and being confident about who they are and not 
of organizationally as well ... but, my kids, for sure comparing themselves to others and being careful 
[smiles, beaming with pride, as if she's picturing about managing themselves. 
each one in her mind]. 

Are there any moments in your career that 
you regret or feel reflected less well on you? 
Oh you know, we've all had moments in our lives 
where we go, "That wasn't my best moment, 
that wasn't a shining example of who I am," but 
I have learned more about who I am because of 
those moments. So, sometimes you have to test 
yourself to figure out where your line is and why 
it is what it is. Anything that I've done in the past 
that I'm not as proud of as I'd like to be is a learn-
ing moment for me and I feel like I am who I am 
because I have made those mistakes. So, sure, 
we would all like a control-all-delete on those mo-
ments [laughs] but we don't get that, so it's what 
we do in those moments that matters. 

As a mother of four how did you 
balance family and business life while 
building your company and throughout its 
growth, expansion and success? 
You know the reality is that it was hard. My kids 
paid a price for me being in business and build-
ing a business. I like to say that they helped 
build the company with me though, because 

Being a health and beauty magazine, I 
think our readers would be interested if we 
touched on a few of your interests in that 
department ... 

Favourite healthy dish or snack? 
Fruit; berries. Which is why I bought into the 
Saskatoon Berry Company [laughs]. Raspberries, 
blueberries, Saskatoon berries, any kind of ber-
ries ... and almonds. I do eat fairly healthy, I'm very 
conscious at this age that if I don't watch what I 
eat.. .but that's not to say I don't eat french fries 
every once in a while! [big laugh]. 

Do you follow any workout regime? 
Yes. I got up at 5:30 this morning. I weight train 
and I run. I've had a few months off because I 
injured my knee and my foot and wasn't able to 
run, it was awful. I just got back into it! You gain 
1 0 pounds really quickly when you stop doing it 
[laughs]. So, I try to weight train as often as pos-
sible and run 3 times a week. 

Beauty product you can't live with out? 
Face cream. 



Favourite piece of fashion? 
Shoes and boots. Lots of women say they loves 
shoes, I really do love footwear [laughs with 
dynamism] not in that kind of way!! I love feminine 
pieces, jackets, and pairing things together. 

Favourite fashion designer? 
I don't have a favourite, but if you asked me if I 
had to go into a store and buy somebody it would 
be Zac Posen or Chane!, depending on what I 
was doing and where I was going. 
I was just at fashion week last week- there are so 
many awesome Canadian fashion designers! So 
many, honestly! It blows my mind! We really don't 
celebrate them enough! 

Favourite place or way to relax? 
I have a cottage north of the city, in Thornbury, 
where I love going. It's kind of a favourite place. 
Where my family is, I love being. So, I don't care 
where it is. I'm really good about relaxing. I can 
turn it off pretty much anywhere. I have been 
blessed- I can compartmentalize better than any-
one you've ever met; I can shut it off and forget 
about it! You have to be able to relax in your 
head before you can relax in a place! 

Was there a moment you knew your success 
was going to explode to the magnitude that it has? 
No! If anybody had asked me if I'd be where I am 
today I probably would have said to them that it 
was highly improbable, but, I would never have 
said it was impossible. I've always believed that 
anything is possible and I can do anything I really 
set my mind to do. I've always believed in myself 
that way. But if you'd said to me ten years ago 
"You're going to be on television and you're going 
to have this kind of success with your business," 
I would've said, [skeptical voice]: "Well, hmmm, 
we'll see!" So, I've always believed it could hap-
pen but never believed it was going to happen ... 
how's that? 

Has fame changed your perceptions of the 
world around you, your family's perceptions, 
and/or your life in general? If so, how? 
I real ly hope I'm the same person. I think I am. 
It's hard though. I used to read the celebrity 
magazines and kind of think, "Oh come on! Why 
would they do that? Who does that?" I have a 
better sense of the pressure, certainly not to com-
pare myself to that level of fame, but it's more that 
there is a lot of pressure when you're in the public 
eye to have a certain persona and I work really 
hard at telling myself that I'm just going to be who 



I am and that's got to be ok. So, I hope, if any-
thing, it's grounded me more and made me think 
harder about who I am than made me someone 
I'm not. But even still, people will always impose 
their own perceptions of you because you're on 
televis ion ... not negative, just different! [Mimics in 
a silly voice, laughing]: "Is that grey streak real?" 
"Yesssss, yes, it is!" 

One's early history, including one's socio-
political exposure often impacts subsequent 
choices and engagements. My family is also 
from South Africa, and I know my roots have 
certainly impacted my choices in terms of 
which charities to be involved with, specifi-
cally working with underprivileged children. 
You are involved in a lot of leadership roles 
for charities and non-profit organizations 
that involve kids, the homeless, women and 
less privileged individuals. Can you talk a bit 
about them and what influenced your choos-
ing these specific organizations? 
Your point that we are a result of our history and 
our past is a good one, and for the readers of . 
this publication! There are a lot of imprints to 
this country, most Canadians are not 3rd or 4th 
or 5th generation Canadians- they've all come 
from somewhere else. Our families were British, 
or South African, or Australian, or European, or 
whatever, and I think we have a greater appre-
ciation for this Country as a result of that. And, I 
would add to that- because of our past and then 
getting exposed to other things, like the show 
[Dragons' Den], I've been able to go to Afghani-
stan, and been able to be put into a place where I 
can use my public voice for a social platform and 
how lucky am I to be able to do that? It would be 
such a shame to waste that and not talk about 
what's important in this world. 

The charities I choose- I'm not always public 
about where I give money and what I do- but I 
do a lot of mentoring and a lot of working with 
women in particular, because I can relate to them 
and they can relate to me, in terms of the story. 
I do a lot of work with trying to help raise funds 
wherever I can. So, whether it's women's net-
works, or shelters, or charities that deal with child 
abuse or homelessness, those are the things 
I'm drawn to and where I feel I can have the best 
social platform, and the best voice, and help the 
most. But you know what? This world is full of 
need! I'd encourage anyone, you don't have to 
have a mandate, just go and give ... give them 
yourself! 

You believe marketing is at the core of any 
business's success, what do you believe is at 
the core of an individual's success and what 
advice would you give to start up/budding 
entrepreneurs? 
Those are really deep questions ... The core of an 
individual's success is really just knowing who you 
are and taking the time to be with yourself enough 
to understand and appreciate what matters to 
you. Too many times people give up what I think 
is the most important thing we have, which is our 
free agency- our right to choose for ourselves. 
We give it to other people because they prom-
ise us something, or we think we may get more 
money, we think they are smarter, or they can 
make a better decision, or we are scared to make 
a mistake. So, we don't choose for ourselves. 
I think knowing who you are and being willing to 
have an opinion and have independent thinking, 
that you actually act on, is the most important 
thing, in life and as an entrepreneur. Because, 
as an entrepreneur you 're going to have a lot of 
people telling you that you can't do what you say 
you can do, or you're not smart enough, or good 
enough, or don't have enough money or what-
ever ... You need to be confident about who you 
are, but be self-aware enough to know what the 
pitfalls are and where you may need help. That 
kind of confident and humble approach is good in 
life and in business. 

What legacy would you like to leave behind? 
Above all else, I would like to leave behind the 
legacy of a family that is a unit and that sup-
ports each other, and takes care of each other, 
and gets through life, whether I am here or not. 
I would say that I think the biggest legacy any-
body could leave behind is having lived being 
truthful to themselves. I think that people think 
you can't make mistakes. Well life is all about 
putting yourself out there! As a legacy .. . you know 
what? I didn't lead a perfect life! I've had all sorts 
of problems in my life, but it's how you manage 
yourself through that and saying to yourself, "It's 
OK to make mistakes, and not be perfect," and 
not compare yourself to other people, and just 
be who you are! So I would say to women in par-
ticular, it's OK to be a female, it's OK to be who 
you are, and be feminine, and hard, and strong, 
and also to cry, and also to be emotional ... I don't 
know if that's a legacy ... but maybe. 


